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The “Decision of the Central Committee of the Communist Party of China on 
Some Major Issues Concerning Deepening the Reform of Cultural System and 
Promoting Vigorous Development and Enrichment of the Socialist Culture ”points out 
that we should steadfastly promote the integrated development of culture and 
tourism，stress the positive interaction between tourism development and cultural 
consumption. Culture is the soul of tourism, while tourism is a most important carrier 
of culture. The needs of consumers have shifted from pure sightseeing to a higher 
level of relaxing vacation and cultural appreciation. 
The scenic spot of Jiuli Lake is located in Xianyou county of Putian , Fujian 
province. Its flying waterfall has long been known as a world wonder. The Jiuli lake is 
endowed with rich, profound culture,and its unique tradition of praying for a good 
dream and the fairytale of the nine immortals have attracted numerous tourists. The 
Puxian district has the oldest genre of Chinese drama, namely Puxian Opera, which is 
known as the living fossil of the southern drama during the Song and Yuan dynasty. 
This paper is aimed at producing new cultural and tourism products enriched with the 
features of Jiuli Lake through exploring a development mode combined with the local 
Puxian Opera on the foundation of developing natural and humanistic sceneries in the 
scenic spot so as to improve the competitive advantage of the Jiuli Lake.  
Based on literature review, this paper has defined certain concepts in the cultural 
and tourism industry and analyzed both domestic and foreign researches on the 
development of cultural tourism. This paper has constructed its researching model 
based on the RMP theory and discussed about the advantages of combining resources 
in the Jiuli Lake and the artistic features of Puxin Opera by using analyzing models 
like 4P, PEST, Porter’s Five Forces, SWOT and so on. This paper has also presented a 
brand new strategic positioning for the Jiuli Lake and made new attempts at its 
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